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KEY ECONOMIC INDICATORS 


Indicator unit 1) 1973 1974 1975 1976 (est.) 
GNP (current prices) $m 435 493 582 644 
GNP (1973 prices) $m 435 444 475 498 
GNP per capita 
(current prices) $m 76 85 ag 107 
Population millions 5.7 5.8 5.9 6.0 
Commercial index 2) 1973=100 100 125.4 134.8 154.2 
Millet & Sorghum 
produced 000 tons 730 890 1120 1080 
Electricity produced million KWH 42.2 46.1 $3.2 59.7 
Petroleum imports $m 5.% 9.4 11.9 NA 
Govt. budget - $m $2.2 55.8 94.3 96.4 
budget surplus $m 4.5 12.6 -5.8 NA 
Money supply $m 60.4 73.0. .-203,4. 130.4 
Domestic credit 
outstanding $m 12.1 25,5 69.5 97.5 
External credit 
outstanding 
Total 3) $m A233 346:3 - 203.6 NA 
Disbursed only 3) $m 29.9 46.0 62.9 NA 
Debt Service ratio % 5.3 5.4 6.4 NA 
Discount rate z 305 5. 8.0 8.0 
Living cost index 1970=100 064 115.9. 13727 126.1 
Minimum wage 2) 1970=100 109.7 141.1 151.6 2960 
Foreign assets (net) 3) $m 63.7 1245 66.1 64.6 
Balance of Payments $m 15.3 8.7 -6.2 -1.5 
Balance of Trade $m -70.0 -117.0 -106.0 -99.0 
Exports, FOB, total $m 41.2 56.2 61.2 82.9 
Exports to France $m 8.6 18.6 9.6 13.6 
Exports to U.S. $m 0.1 0.3 NA NA 
Imports, CIF, total $m 174.2. 373.7 . 1604 1 
Imports from France $m 35.4 3.1 49.9 63.6 
Imports from U.S. $m 5.5 9.8 9 ii 
Exports as % of 
imports Z 37 32 37 46 


1). Currency translations made using weighted average of 240 cfa francs to dollar. 
2) Average for year 

3) End of year 

NA Not Available 





Summary 


Upper Volta is a poor country whose people are well known for being 
hard-working and honest. There are very few wage earners, and most families 
live on the sorghum and millet that they grow during the rainy season in the 
fields surrounding their houses. Roughly half of the young men spend 
several years working in the Ivory Coast or other coastal countries (in 
Abidjan, Voltans do most of the hard work). 


The process of industrialization is still in its preliminary stages 
in Upper Volta, but money brought in by aid programs and international 
organizations which establish their headquarters in Ouagadougou is rapidly 
increasing Voltan purchases of foreign goods. The market is still small, 
but worth the consideration of U.S. businessmen who have become involved 
in the Ivory Coast and Senegal. The French still influence Voltan commerce 
heavily, and French is the language of commerce and the government, but 
the French also back up Upper Volta's currency. 


Current Economic Situation and Trends 


Upper Volta is a landlocked country where industrialization and 
urbanization are minimal, and the GNP per capita is one of the world's 
lowest. Wage earners make up less that 1% of the resident population. 
Subsistence farming and/or livestock raising occupy over 95% of the nation's 
people. Life goes on in traditional ways that have changed little for 
centuries, with rainfall determining whether a year will bring feast or 
famine. 


Upper Volta suffered heavily during the seven-year Sahel drought. In 
1973, the last and worst year of the drought, crop harvests were reduced 
to about 652 of the previous highs. Malnutrition, and sometimes starvation, 
threatened much of the population. Good rains in 1974 and 1975 brought 
back good harvests of both the subsistence crops (sorghum, millet, and 
corn) and the cash crops (cotton and peanuts). These rains also greatly 
improved pasture conditions which are crucial to livestock - the nation's 
main export. The 1976 rains were adequate but damagingly late. 


Unfortunately, inefficient traditional practices such as burning fields 
to clear them, and overgrazing, lead to a deterioration of the land, and there 
is little interest in even the most basic innovations such as the use of 
animal drawn plows. 


Upper Volta is one of Africa's least industrialized nations. The 
manufacturing/industrial sector accounts for less than 10 per cent of GNP. 
The few factories are in Bobo-Dioulasso, Ouagadougou, Banfora, and Koudougou, 
the four Voltan cities along the railway which links Upper Volta with the 
port of Abidjan. The largest installations are the $27 million integrated 
sugar plantation complex (SOSUHV) near Banfora, the textile plant (VOLTEX) 
at Koudougou, and the breweries in Ouagadougou (SOVOBRA) and Bobo-Dioulasso 


(BRAVOLTA) . 





The biggest development project being planned is the TAMBAO manganese 
project. A consortium of Japanese, American, German, and French companies 
has been formed to mine the twelve million ton deposit of high-grade 
manganese ore, if and when Upper Volta completes the financial arrangements 
to extend the railway the two hundred miles from Ouagadougou to the site. 
The government is also drawing up plans for a new sugar complex and a new 
textile factory. 


Upper Volta has an austerity-minded government which has succeeded in 
achieving a balanced budget and a balance of payments surplus almost every 
year for the past decade. There has been a balance fo trade deficit every 
year, but these deficits have been balanced by a) money sent home by 
roughly a million Voltans working in other countries, b) French military 
pension payments, and c) foreign aid. The biggest aid donors have been 
France, the European Development Fund, West Germany, the UNDP, the U.S., 
Canada, and Holland. As a result of the balance of payments surpluses, 
Upper Volta does not have a debt-servicing problem, and its accumulated 
surpluses cushion the nation against possible future deficits. 


Long Term Goals 


To prosper, Upper Volta needs to use efficiently its water resources. 
Since virtually all of the year's rain falls during the four-month rainy 
season, dams are important for long-term development. Even when the 
reservoirs behind these dams go dry half way through the long dry season, 
the dams help to raise the water table and keep wells from going dry. 

Well digging is also important since many people live over a mile from the 
nearest well. 


Reforestation is another major long-term concern, because the encroach - 
ment of the Sahara desert is a serious threat. While goats and fires 
endanger reforestation projects, the trees help to hold moisture, reduce 
erosion, and provide firewood (the chief fuel in Voltan households). 


Much good land along the major rivers is unused due to onchocerciasis 
(river blindness), a disease which is endemic in these river valleys. A 
twenty-year, multinational program aimed at exterminating the black fly 
which transmits the disease, is opening this land to cultivation. Other 
fertile land is unused because of roads that become impassable during the 
rainy season. Building all-weather roads will open up these areas. These 
programs will add to total agricultural production and reduce population 
pressure. 


Minerals will be extremely important to Upper Volta's economic future. 
In addition to the Tambao manganese deposit, there is a gold mine that has 
been closed for a decade which will be reopened soon. Possibilities also 
exist for mining nickel, copper, bauxite, phosphates, stibnite, and perhaps 
uranium. Geologically this is a frontier area which has been explored 
only superficially. 





When solar energy technology becomes more economical, Upper Volta will 
benefit enormously because it has sunlight in abundance. There are 
already some experimental solar pumps in operation in Upper Volta. 


Implications for the United States 


U.S. exports to Upper Volta are small but growing. They sometimes 
fluctuate wildly from year to year due to intermittent purchases of earth- 
moving machines and expensive single items such as the $2.5 million satellite 
ground station which was installed during the summer of 1977. 


American firms should seriously consider including Upper Volta as 
part of plans to tap the West African market. Upper Volta shares a common 
currency with the Ivory Coast, Senegal, Togo, Niger, and Benin, which makes 
it part of a significant regional market. This currency is a stable, "hard" 
currency, due to the guarantee of convertibility into French francs. 
Regionally targeted marketing efforts, aimed primarily at the Ivory Coast 
and Senegal, can produce additional sales by including the Voltan market. 


The overall investment climate is excellent. The government is stable 
and conservative, and human rights are respected. The Voltans have a 
liberal investment code which grants tax and customs exemptions (up to 25 
years in certain cases), tariff protection, eased foreign currency restrict+- 
ions, and guaranteed arbitration. Many Voltans are eager to work with 
Americans in order to reduce the French domination of Upper Volta's commerce. 


Like many other developing nations, Upper Volta is pursuing a policy 
designed to increase Voltan control of vital domestic business and financial 
activities. In large enterprises, Voltans must own at least 51% of the stock. 


Upper Volta seeks to attract foreign investment and expertise for 
processing plants as part of its economic diversification program. The 
Director of Industrial Development keeps a priority list of projects, and 
is glad to discuss specifics with interested firms. Examples of projects 
for which the government is seeking outside capital include hotel construct- 
ion and factories for textiles, enamelware, vegetable oil, and livestock feed. 


New initiatives in agriculture and the exploitation of mineral resources 
will create new opportunities for the supplying of goods and know-how. 
American firms will be able to compete for contracts on projects financed by 
non-tied sources, (e.g. World Bank, USAID, WHO, African Development Bank). 
Key areas of concentration will be projects related to infrastructure, water 
resources, livestock production, and food processing. Imports that will be 
needed include equipment for earthmoving, road building, & mining. Depend- 
ability is a key factor in the selection process since after-sales repair 
facilities are inadequate in Upper Volta. Opportunities also exist for 
consulting and engineering firms with French-speaking personnel. 








The market for consumer products is small but expanding. The best 
chances for U.S. firms are in furniture, air conditioners, and used clothing. 


It is valuable to have a Voltan agent or representative. Trade 
literature must be in French in order to be effective, but a local 
representative can produce translations from English materials if necessary. 


Available by subscription from the Superintendent of Documents, GPO, Washin Z 
at ; , gton, D.C. 20402. Annual subscripti i i 
additional. Single copies, 50 cents, available from Publications Sales Branch, Room 1617, U.S. Department of cepupehdiemialer tains 





Commerce 
District 
Offices 


Albuquerque, 87101, (505) 766-2386. 
Anchorage, 99501, (907) 265-5307. 
Atlanta, 30309, (404) 526-6000. 
Baltimore, 21202, (301) 962-3560. 
Birmingham, Ala., 35205, (205) 254-1331. 
Boston, 02116, (617) 223-2312. 

Buffalo, N.Y., 14202, (716) 842-3208. 


Charleston, W.Va., 25301, (304) 343-6181, Ext. 375. 


Cheyenne, 82001, (307) 778-2151. 
Chicago, 60603, (312) 353-4450. 
Cincinnati, 45202, (513) 684-2944. 
Cleveland, 44114, (216) 522-4750. 
Columbia, S.C., 29204, (803) 765-5345. 
Dallas, 75202, (214) 749-1515. 

Denver, 80202, (303) 837-3246. 

Des Moines, 50309, (515) 284-4222. 
Detroit, 48226, (313) 226-3650. 
Greensboro, N.C., 37402, (919) 275-9111, Ext 345. 
Hartford, 06103, (203) 244-3530. 
Honolulu, 96813, (808) 546-8694. 
Houston, 77002, (713) 226-4231. 
Indianapolis, 46204, (317) 269-6214. 
Los Angeles, 90024, (213) 824-7591. 
Memphis, 38103, (901) 534-3213. 
Miami, 33130, (305) 350-5267. 
Milwaukee, 53202, (414) 224-3473. 
Minneapolis, 55401, (612) 725-2133. 
New Orleans, 70130, (504) 589-6546. 
New York, 10007, (212) 264-0634. 
Newark, N.J., 07102, (201) 645-6214. 
Omaha, 68102, (402) 221-3665. 
Philadelphia, 19106, (215) 597-2850. 
Phoenix, 85004, (602) 261-3285. 
Pittsburgh, 15222, (412) 644-2850. 
Portland, Ore., 97205, (503) 221-3001 
Reno, 89502, (702) 784-5203. 
Richmond, Va., 23240, (804) 782-2246. 
St. Louis, 63105, (314) 425-3302. 

Salt Lake City, 84138, (801) 524-5116. 
San Francisco, 94102, (415) 556-5860. 
San Juan, P.R., 00902, (809) 723-4640. 
Savannah, 31402, (912) 232-4204. 
Seattle, 98109, (206) 442-5615. 


Country 
Marketing 
Managers 


Commercial and economic information on most trading part- 
ners of the United States is available from the Bureau of In- 
ternational Commerce, U.S. Department of Commerce. 


The Bureau is organized geographically with a Country Mar- 
keting Manager responsible for a country or group of coun- 
tries as listed below. Assistance or information about market- 
ing in these countries may be obtained by dialing these key 
people directly: 202-377 pius the given extension. 


Area Extension 
Africa (sub Sahara) 4927 
Europe 
France and Benelux Countries 4504 
Germany and Austria 5228 
Italy, Greece and Turkey - sc a nee 3944 
Nordic countries 3848 
Spain, Portugal, Switzerland and Yugoslavia 2795 
United Kingdom and Canada 4421 
Far East 
Australia and New Zealand 3646 
East Asia and the Pacific 5401 
Japan 2425 
Southeast Asia 2522 
Latin America 
Brazil, Argentina, Paraguay and Uruguay 5427 
Mexico, Central America, and Panama 2314 
Remainder of South America and Caribbean 
countries 2995 
Special units within the Department of Commerce have been 
created to deal with particular marketing situations: 


Commerce Action Group for the Near East 
North Africa 5737 


Near East 
Bahrain, Iraq, Jordan, Kuwait, Lebanon, Oman, 
Peoples Democratic Republic of Yemen, Qatar, 
Saudi Arabia, Syria, United Arab Emirates, 
Yemen Arab Republic 


iran, Israel, Egypt 
Bureau of East-West Trade 
Eastern Europe 
USSR 
Peoples Republic of China 








